as seenin

LIS'N in the news

RIVER VALLY WOMAN, APRIL 2017

Paulette Legred
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For40years, Paulette Legred has started and
&nded each day on the same piece of land,
just five miles from the previous
property she spent her days and nights on
before that.

This s, of course, aside from her time on the road
traveling for school and business, But her farm
In vural Bricelyn - where she has been happily
married to her high school sweetheart, Kevin
Legred, and raised her two children - vias and
remalns her home base.

“Itveally does center you* said Legred, founder
of Salon Lab Professional LLC and CEO of Lisn
premium professional halr care products. “You
really do live in two different worlds. You find
on the farm that honesty and integrity in those
rural areas really is true north and really keeps
you authentic.”

Butliving the farm life certainly doesn't mean
her ambitions or life experlences end at the
property line. Legred - a savvy businesswoman
and entrepreneur - is proof of that, having
begun her own company after what many would
consider to be an already full career in business.

Itall began onafarm in rural Bricelyn, where her
family grew corn and soybeans and raised pigs
and cows. She was the middle of five children.

“That's where I learned that 2 handshake was a
deal and that your work ethic will take you far,”
Legred said. “Aboutall you really have i life is
your word. Really, when you look at i, that's the
final thing. That defines you."

After graduation from high school in Bricelyn,
she attended Ritter Beauty College in Mankato.
She worked at the JCPenney salon in Albert Lea
before opening her own salon in the Bricelyn
countryside, which she said was quite a popular place and taught her
agreat deal about business.

A id, " color,y

bout it like fr list's standpoint on how to talk to
guests - what to say and what not to say," Legred said. "l wrote an
educational program called ‘The Colour of Money, and it was picked
up as an intemational program.”
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Miller, founder of Matrix.”

Legred became a Matrix guest speaker and traveled in the mid-1990s
in the U.S. and Canada. But she began to feel pulled toward the next
phase of her career in the beauty industry, which would focus on
sales and marketing. She soon went to work for a distributor,

“It was a culture shock,” Legred said, adding that she missed the
personal interactions with the clients, “Nobody says, ‘Thank you,
you got my order right It was really a huge difference. As much as
1id enjoy it knew there was something more, and thats when
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ided to go to college.”
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Farm to Fashion’s
PAULETTE LEGRED

In her mid 40s, l.egred enrolled at Ro(hesler ‘Community: College

farms;gycrin from soybesn ids; nd macadami il Along the

and earned her Y

“It was one of the best decisions I'd ever made in my life, and I was
excited to learn continually.” Legred said.

Legred landed what she considered
atthe time to be her dream job at
Brocato, a major manufacturer of
boutique haircare products owned

by Sam Brocato, who Legred called

an “industry icon.” She worked as

the sales and education director and
stayed with the company for nine years
until 2014,

But once again, she felt a pull toward
something new and different, and this
time, she gained the i

met various people in the industry, and
503 chemist she knew (who als0 had a farm background) and a
igr aboard to hel P

Lis' launched in September 2016 and already is in dozens of salons
in 10 states, including numerous places in southern Minnesota.
Everything is Minnesota made, she said, and the products ship
directly from a warehouse on her property.

“Iwasjust at the point in my career that | really wanted to be a voice
for the everyday halrdresser,” Legred said. “And | mean ‘everyday’
very fondly and warmly. | was that everyday hairdresser -~ those are
the hairdressers that nobody really tells their story.”

Kevin-who g " d has been hy
husband since 1976 - serves as the company’s CFO. Their daughter,
Alicia Shutes, is a lawyer, and their son, Justin Legred, is an RN and
h busines: i g

her life on the farm.

“Itold my husband, 1 have an idea,”
Legred said with a laugh. “He said, Just
aminute. I'm going to get a beer.”

have
helped a great deal with the business.

law, Amy Legred, has been key with
meweme,andmem w, Nate Shutes, who has
dvice. A couple of

Legred's slblmgs s hive been quick to help and advise.
“My family is my total support team in all of this” said Legred, who

Paulette Legred Asit turned out, the idea was a pretty
great one: the creation of Lis'n hair
care product:

'Farm IO Fasmon ingredients, The concept behind the produ(!s

, while

usmg nature's “gifts from the farm."

The lngredlenls include a moisturizer derived from :omﬁelds, two
P from sheep’s wool; af

8eing able to chase her dreams while keeping her feet planted
firmly on the earth that she has loved all her ife has been an
amazing experience. Legred has no doubt this is her right path.

“I have the best of both worlds in Farm to Fashion,” she said. RVW

Christensen Farms values women
who bring their talents and skills
to the agriculture industry.

At Christensen Farms, you will find
team members from diverse
backgrounds and experiences who wark
together respectfully and diligently to
serve our noble purpose of providing
safe food to a growing world.

Consider growing your
career with us.

www.ChristensenFarms.com
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Passion Drives Our Purpose”
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Lis'n ...

because we do




