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From ‘Farm to Fashion,” Legred’s haircare line ‘Lis'n’ sells big
Bricelyn native is raising hairs in the mdustry with natural ingredients

By KATIE MULLALY

Register Staff Writer

airdressers and
farmers have a
lot in common.

That is what Paulette
Legred, of Bricelyn, says.
She has been in the hair-
dressing business for many
years and knows how pas-
sionate she and other hair
stylists are.

“That is what we have
in common, the most,”
says Legred. “Farmers and
hair stylists are independ-
ent, passionate about their
work, and have got to be
creative.” And it seems as
though Legred has used
her rural Bricelyn farming
background and hairstyling
know-how to create a new
local twist on one of the
most basic needs of the
American household.
Shampoo.

Legred boasts her new
hdu’ pmduu line called
n” (pronounced *
pulls both Minnesota
agriculture and hair care
together.
rm to Fashion,” is
Legred’s motto. She says
she uses key ingredients
that are naturally farm-de-

ike natural proteins
found in sheeps wool,
corn-based moisturizers,
cerin that is found in
soy beans, and macadamia
oil that helps
with the

rived:

ents made right here in
Minnesota. This and my
deep respect for our land
and nature provided the
obvious creation of these
products, that’s it. It’s that
simple,” says Legred.

Her start-up business
has taken off like a rocket
in the past three months.
Legred says she made it
“Facebook official” in
September, and since then
has been incredibly busy
and has already had to re-
stock product.

She says her husband,
Kevin, has been the most
supportive through her en-
trepreneurial adventure.

“One day, I Sal down
with him and “Well,
1 have this idea,’ and be-
fore I could say another
word, he said, ‘Hold on, let
me go get a beer,” laughs
Legred. “He was extremely
supportive of the whole
idea, and I have had noth-
ing but help from him.”

After that, Legred
called upon her two friends
Beth Schultz and Judy Ocl-
erking to hear out her idea,
and before the full pitch
could be given, her friends
wanted to know how to
help. From there she called
upon her multitude of
salon friends and profes-
nals and began creating
her produets.
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Just a.fcw of off the shelves.” the chemist,
the “farm to to the cr
hion” in- — Paulette Legred £ ative direc-
gredients tor, the

Legred has
put into her new products.
And, bonus, all of the com-
ponents in Legred’s prod-
ucts are renewable
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Paulette Legred, of
Bricelyn, has made a fa-
cility on her and her hus-
band Kevin's farm. At
right, she stands next to
her new “Lis'n” product
line, which are made
right here in Minnesota.
Multiple local salons
already carry her line.
Staff photos by Katie Mullaly

focus ideas, her mother
who helped with a number
of projects, her husband —
the list goes on.

And it is with the help
of Legred’s entire team
that she has been able to
make a successful product.
Legred searched high and
low for a filling, or bot-
tling, group that under-
stood the importance of her

says Legred. “All wine is
made from grapes. Wine-
making processes are simi-
lar, yet some wines are $4
and others can cost hun-
dreds of dollars. The dif-
ference is in the quality of
the grapes and the purity of
the wine making process.
The same is true for sham-
Ppoo. A professional hair-
dresser can feel the
difference and recommend

one that will give your hair
what it needs.”

But Legred says do not
be fooled, her products are
very reasonably priced and
located in many salons in
Faribault County and be-
yond. Try seven states and
more than 30 salons.

“] thought I would have
enough product for an en-
tire year, and it is flying off’
the shelves,” she says.

Legred says the entire
process has been very eye-
opening, but one compo-
nent of her eyes-wide-open
experience that she did not
expect? The welcomed
embrace of local busi-

nesses.
“I have been so wel-

comed and honored by the

local salons and people

Legred Lis’n.page 23

that 1 have worked with be-
fore. There have been so
many who have supported
me. My first two salon
sales were from former
employees of mine,” says
Legred, who admits the
journey has been an excit-
ing a and emotional one.

tion, Ehw.

10 me with their (’u»mes,s
“you've been good to us,
0 we are returning the
favor and will be good to
you.™

Her hometown friends,
customers and other salons
have “filled the hollow-
hat Legred felt at the
beginning of her business
venture.

1 felt so hollow at first.
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The m

st important thing
that these people
f le

tome
supported
that T know bes
port it, it was ba
drawing board. It means so
much to me they enjoy and
appreciate these products,”
she says
Local salons in Wells,

Kiester, }!hn. i

styling mist, hair and body
oil. as well as other mult-
ple-use products,
salon in Albert Lea s
out of Legred’s products in

two weeks.

So why the name,
“Lis'n®"

“Because we do
Legred. “We, vl
listen to our customers.
create a bond be
each time we visit with our
loyal customers. We lis
to their stories, we create a
special bond. It is an hon-
ored relationship between
guest and hair dresser, and
some of our guests have
truly special stories to
share.

Tucked away in a little
farm just a few miles south
of Brush Creek, right here
in Faribault County,
Paulette Legred is busy at
work, doing what she

loves. In the years to come,

the rural entrepreneur
hopes she will see her
product become so pro-
poserous, the comn market
will increase just to keep
up.

Long before she started
selling shampoo, Legred
grew up ona a farm and did

Jjust about every I.mn mb
|rnag1nablc
s whett Lldamed
a handshake is a deal. your
word is all you really have
in life and a great work
ethic will take you far,”
says Legred.

Perhaps there is more in
common between farmers
and hairstylists than as-
sumed

Lis'n ...

because we do




